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Once upon a time there were four happy Liverpool lads called 
Paul (PAUL McCARTNEY), John (JOHN LENNON), George 
(GEORGE HARRISON) and Ringo (RINGO STARR) and they 
played their music all over the country. Now, when they'd 
finished playing in one place they'd run to the nearest railway 
station and go on to a new place to play some more of their 
music, usually pursued by hundreds of young ladies. 

On the day of our story, John, George and Ringo get to the 
station and fight their way into the railway compartment where 
they meet up with Paul who has a little old man with him, a very 
clean little old man. Anyway, who is he? The little old man is 
"Mixing John McCartney," Paul's grandfather (WILFRID BRAM- 
BELL) and Paul has to look after him. Grandfather is dedicated 
to the principle of divide and conquer. The mere sight of a nice 
friendly group of clean cut lads like the Beatles brings him out 
in a rash of counterplots. 

Norm (NORMAN ROSSINGTON), the boys' road manager 
who is conducting a war of nerves with John, the group's happy 
anarchist, collects Grandfather and together with Shake, he re- 
treats to the restaurant car for coffee leaving the boys to settle 
in for their journey to London and a live television show. How- 
ever, a well established first class ticket holder drives the boys 
out of their carriage by being pompously officious so they go and 
join Norm, Shake and Grandfather in the restaurant car. 

By this time Grandfather has managed to get Norm and 
Shake at each other's throats and Paul warns the others that 
this could be only the beginning. Sure enough, Grandfather has 
started a campaign of dissension that leads to frightening school 


girls, a proposal of marriage to a chance acquaintance and | 


“A HARD DAY'S NIGHT’ 
SYNOPSIS 
by 
ALUN OWEN 
(Author of the Screenplay) 


general chaos culminating with Grandfather being locked up 
in the luggage van where he and the boys complete their 
journey surrounded by chickens, dogs and school girls. 

When the group arrives in London, they go to their hotel 
where Norm leaves them to sort out their fan mail. However, 
Grandfather has noticed that a certain amount of good 
humored banter is directed at Ringo. Here, thinks Grandfather, 
is the weak link in the chain. Instead of staying in the hotel the 
four boys sneak out to enjoy themselves at a twist club and 
Grandfather, trading his clothes for a waiter's suit, heads 
straight for a gambling club, passing himself off as "Lord John 
McCartney." 

Again the boys have to rescue him, much to the old man's 
indignation. 

The following day sees the boys plunged into the bustle of 
the television world, press conferences, rehearsals, make-up 
room, running from place to place, being shepherded by the 
harassed Norm and got at by the television show's neurotic 
director. And always in the background is Grandfather, inter- 
fering, disrupting and needling Ringo. 

Only for a moment are the boys free. They can enjoy them- 


selves playing in a large open field, but even that doesn't last. 
John, however, docs make the most of every second by going 
with the incidents, never resisting them. He is always for the 
here and now. Paul worries and tries keeping things on an even 
keel and George has a bland doggedness that sees him through. 
But the strain begins to tell on Ringo. 

Grandfather, of course, plays on this, pointing out the 
barreness of Ringo's life and finally goading him into walking out 
into the world, outside of the group. 

The other three boys go out searching for Ringo, leaving 
Norm to fume and the director to worry himself to near collapse 
at the possibility of no show. 

Meanwhile, Ringo has found the world outside not too friend- 
ly and through a series of encounters and misunderstandings, 
gets himself arrested. He is taken to the station where he meets 
up with Grandfather who has been taken into protective custody. 
Grandfather storms at the police and manages to escape leaving 
Ringo behind in the police station. 

He gets back to the television theatre and tells the boys who, 
pursued again—but this time by the police—go and rescue 
Ringo. : 

Finally they are able to do their show in front of a live 
audience. 


The show goes well but as soon as it is finished, again it is 


.the mad dash on to the next place for the next show. The past 


thirty-six hours have been A Hard Day's Night. The next thirty- 
six will be the same. 
Running Time: 90 Minutes 
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Publicity 


Beatles Fans Always Find 
Their Men—No Trick Works! 


(Production Story) 
The Beatles are back—this time on film. Their first feature, 


“A Hard Day’s Night,” opens 


SUENE Cruise oes Theatre, 


through United Artists release. Filmed in and around London, 
the comedy—with music, of course—is a fictional account of 
26 eventful hours in the lives of the fabulous mop-topped quartet. 


Because of their popularity and 
the celebrated enthusiasm of their 
fans, producer Walter Shenson and 
director Dick Lester planned a 
campaign of evasion tactics to avoid 
entanglements. For studio filming 
they chose famous Twickenham 
Studios, situated in a remote sub- 
urb of London. Yet word of the 
movie being made was soon all 
over London and thousands of teen- 
age fans daily besieged the studio 
eates. The Beatles became adept at 
arriving in various vehicles other 
than automobiles, to deceive them. 

Attempts to keep location film- 
ing sites secret were equally dis- 
astrous. At the stately Scala Thea- 
tre which was taken over for a day’s 
shooting, hordes of Beatle fans 
ringed the block, many climbed the 
walls and some managed to get in- 
side. A lucky 500 were legitimately 
in the building, hired as extras and 
actually being paid to scream at 


WHAT IS THIS 
THING CALLED 
BEATLEMANIA? 


The rise of The Beatles to what 
seems an unparalleled position of 
popularity in entertainment circles 
came with such dizzying speed that 
it still has left many persons blink- 
ing. Unknown in America last year, 
the four Liverpool boys virtually 
ripped the juvenile emotional seams 
of the nation asunder with a tri- 
umphal U. S. tour... and now 
another coincides with the release 
of “A Hard Day’s Night,” opening 


Rei ie Bie. tnssde, Lneatre, 
through United Artists release. 
Newspaper and magazines vie 


with each other for stories and pic- 
torial layouts. Song after Beatle 
song reaches the top rung of the 
record lists. Beatle wigs, shirts and 
other accessories also sell in the 
millions. A name has had to be 
coined for it all: Beatlemania. 

It was only a little over three 
years ago that the famed singing 
unit was launched. John Lennon 
and Paul McCartney (who write 
all their own songs, and who penned 
six brand new ones for “A Hard 
Day’s Night’), teamed with a 
school chum, George Harrison, to 
start the group. Ringo Starr joined 
them later, adding his unique drum 
rhythm. For a few years they didn’t 
seem to be getting anywhere, then, 
through Brian Epstein’s brilliant 
management, they grew to become 
the most outstanding show business 
phenomenon of the age. 


Both producer Walter Shenson 
and director Dick Lester agree that 
in addition to their musical ability, 
the boys have proven themselves to 
be natural and charming actors. 

“They enjoyed every minute of 
filming ‘A Hard Day’s Night’ and 
scene after scene went smoothly. 
In this first picture we’ve taken 
pains to see that besides their work 
in harmony each of the four boys 
has an important individual  se- 
quence so that not only their team- 
work but their individual abilities 
will stand out.” 


Surprise! 


Twelve thousand British 
teenagers applied for the 350 
extras’ roles offered for a 
day’s shooting at the Scala 
Theatre, in London, where 
The Beatles were location 
filming “A Hard Day’s 
Night,” which opens ....at 
the Theatre, through 


United Artists release. 


their idols! 

A full week of shooting took 
place on a train consisting of five 
coaches and a dining car—so that 
they wouldn’t have to stop for 
lunch. The first day, their stop at 
out-of-the-way Minehead Station 
(supposedly a top secret rendez- 
vous) had almost caused a riot. 
Every day, thereafter, the Beatle 
Express thundered over the 330 
miles of track while a crew of 50 
photographed the quartet sealed 
safely inside the train. 

Prize-winning playwright Alun 
Owen’s screenplay casts the Beatles 
as four young men who come to 
London from Liverpool to do a big 
TV show and get caught up in the 
complications of being famous. 
Sound like life? That’s what was 
intended, and it results in a film 
in which the boys are natural and 
free and completely at ease and 
singing at the tops of their voices. 


The Secret’s Out 


While The Beatles were filming 
“A Hard Day’s Night,” comedy 
opening at the 
Theatre, through United Artists re- 
lease, they naturally wanted to keep 
the six new songs written for the 
film a secret. Their fans, the scream- 
ing, shrieking, hysterical teenagers 
who followed them everywhere and 
tried to break into each of their 
sets, naturally wanted to hear them. 
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Well, they had their chance one 
day—and never knew it. Five hun- 
dred teenage extras were employed 
to do what comes naturally to them: 
scream. The scene was a television 
studio. The actors were The Beatles. 
The action was their playing and 
singing of six new songs. Unheard 
above the uproar—and to the dis- 
may of the engineers who were re- 
cording it—The Beatles actually 
played and the top-secret 


songs. 


Beatles Themselves 
In‘Hard Day's Night’ 


Once The Beatles had agreed to 
make their first feature film, the 
problem was finding the right story. 
“A Hard Day’s Night” is the result, 
and it opens at the 
Theatre, through United Artists re- 
lease. 

It wasn’t as hard as it might 
seem, smiles Walter Shenson, who 
launched Peter Sellers as an inter- 
national star in “The Mouse That 
Roared” and whose productorial 
hand guided The Beatles’ first 
movie venture. “Once we had fig- 
ured out the right elements for the 
boys—and __ their fans—everything 
fell smoothly into place.” 

“We never even considered a 
routine musical comedy story into 
which we’d have to try to squeeze 
them. I started with the premise 
that we had to find a writer who 
understood them and their back- 
eround, and then work along from 
there. We were lucky in finding 
Alun Owen free to do the script. 
He comes from Liverpool, the same 
city as The Beatles, and he’s young 
enough to be in complete rapport 
with them. He spent several weeks 
just getting acquainted and travel- 
ing around on tour with them before 
he typed out his first scenes. 

“Alun and I and The Beatles all 
agreed that it would be best to have 
them play themselves—four boys 
who come to London from Liver- 
pool to do a big TV show and get 
in the middle of a lot of funny 
complications. This was the pat- 
tern and it resulted in what we con- 
sider a bright, friendly, funny and 
entertaining motion picture.” 


sang 
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The mop-topped quartet is, of course, The Beatles, starring in their first feature film. A comedy 


with music (naturally), it is called “A Hard Day’s Night,” and opens 
through United Artists release. 


at the...... Theatre, 


‘The Beatles’ Are Here In Their First 
Feature Film, A Hard Day's Night’! 


Creators of the sound and source of Beatlemania are four fabulously talented lads from 
Liverpool known collectively as The Beatles, and individually as George Harrison, John Lennon, 
Paul McCartney and Ringo Starr. Their first feature film, “A Hard Day’s Night” opens...... at 
thie’. caste oe Theatre, through United Artists release. 


In assessing their fantastic popularity, Life magazine wrote: “First England fell, victim of 


a million girlish screams. Then 
Paris surrendered. Now the United 
States must brace itself. The 
Beatles are coming.” 


The Beatles are a product of 
Liverpool, which has a population 
of some 300 rock-and-roll bands, 
hawking their musical wares in 
countless small cellar clubs, old 
stores and movie houses—nearly all 
in the proximity of the Mersey Riv- 
er (hence the so-called “Mersey- 
beat”). In 1956, when the grind and 
scratch of “‘skiffle’” was starting to 
eraze the pop horizon, the three 
founder members of The Beatles 
(John, Paul and George) were 
busily experimenting with wash- 
board ’n banjo sounds at every out- 
of-school opportunity. In 1960 they 
outgrew their rock and_ skiffle 
phase to explode onto the highly 
competitive Merseyside scene as a 
thoroughly groomed, super-charged 
quartet. Eventually they left Lon- 
don and in Hamburg became the 
first entertainers ever to play louder 
than the audience in a rowdy cab- 
aret called The Indra Club. They 
were subsequently heard by Brian 
Epstein, an English talent agent 
who has since become known as 
“the fifth Beatle”. Under Epstein’s 
shrewd guidance, The Beatles soon 
found themselves signing a con- 
tract with Britain’s giant Electric 
& Musical Industries, Ltd., the larg- 
est recording organization in the 
world; headlining concerts through- 
out Britain . . . and appearing on 
Television, 


Their first recording, “Love Me 
Do,” sold a respectable 100,000 
copies. It was the last time a Beatle 
single sold less than a half-million! 
Their first million-seller, “She Loves 
You (Yeah, Yeah, Yeah)”, came 
out in the spring of 1963. It was 
followed by two albums, “Please, 


Please Me” and “With The Beatles.” 
Both LP’s sold over 300,000 copies. 
Then came the unprecedented suc- 
cess “I Want To Hold Your Hand,” 
and there has been no stopping 
them. 


Beatle music is wild, pungent, 
hard-hitting, uninhibited . . . and 
personal. Newsweek said, “The 
sound of their music is one of the 
most persistent noises heard over 
England since the air-raid sirens 
were dismantled.” Beatle popularity 
reached a pinnacle of sorts when 
the group headed the annual com- 
mand performance for the Royal 
family. The Queen Mother found 
them “. . . young, fresh and vital.” 

The Beatles write their own 
music, make their own vocal ar- 
rangements and design their own 
instrumental backdrops. And do 
their fans love them? Yeah, Yeah, 


YEAH! 


Best Screamers! 


Beatle George Harrison 
says the champ Beatlemanic 
secreamers are in the U. S. 
His comment was appropos 
to the opening in this coun- 
try of their first feature film, 
“A Hard Day’s Night,”’ which 
opens at the, 5... « ; 
Theatre, through United Art- 
ists release. 

“The biggest, wildest 
screamers we’ve ever hit in 
our travels were in the States 
when we were over the first 
time. But you know, we 
really enjoy it when our fans 
scream .. . shows they’re 
having a good time. And 
that’s the big thing, isn’t it!” 
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Author John Lennon 
Compared to Joyce 


(Book Feature) 


“Sports hurt,” says John Lennon, 
whose hobby is writing. His pro- 
fession is Beatling, and the 23-year 
old literary Beatle is currently star- 
ring with his fellow Beatles in “A 
Hard Day’s Night,” opening..... 
at the Theatre, through 
United Artists release. 
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Lennon has just published his 
first book, “John Lennon In His 
Own Write,” containing off-beat 
stories, verse and drawings. A sam- 
ple of Lennon reads: “All of a 
southern I notice boils and girks 
sitting in hubbered lumps smok- 
ing Hernia and taking Odeon and 
going very high.” 

As the critic for the London Sun- 
day Observer put it, with Lennon 
there’s “joy lying in the spelling, 
which is often like ‘Finnegans 
Wake’ in that one word has to do 
the work of six.” 

The Sunday Times, another top 
British newspaper, also reviewed 
Lennon’s book, commenting, “It is 
fascinating of course to climb in- 
side a Beatle’s head to see what’s 
going on there, but what counts 
is that what’s going on there really 
is fascinating.” This critic added 
that the book’s ancestry is plain: 
Lewis Carroll, Klee, Thurber, The 
Goons, Ivor Cutler and very notice- 
ably, late Joyce. In America it is 
published by Simon & Schuster, 
and the reviews were in the same 
tone as the British. 


‘Hard Day’s’ Scripter 
Knows Beatles’ Beat 


The man chosen to write the 
script for The Beatles’ first film, 
“A Hard Day’s Night,” opening 
Leer at the Theatre, 
through United Artists release, is 
Alun Owen, who hails from the 
same Liverpool background as the 
mop-tops themselves. He knows the 
area and its people and. both fre- 
quently figure in his work. He’s 
written six plays about the city for 
TV and the stage. One got a tele- 
vision prize, another an award from 
America’s Variety. 

A writer for radio, TV, the stage 
and films since 1958, Owen pre- 
viously worked as a merchant sea- 
man, coal miner, waiter and truck 
driver’s helper before landing a 
job as an assistant stage manager 
in the provinces. Within a year he 
was acting in repertory, the train- 
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ing ground of British dramatic 
talent. 
Following his first sale, a radio 


play, Owen got increasingly busy 
as a writer and finally abandoned 
acling except for very occasional 
appearances. 


Wilfrid Brambell 
Plays Grandfather 
In ‘Beatles’ Film 


Dublin born Wilfrid Brambell, 
co-starring with The Beatles in “A 
Hard Day’s Night,” opening...... 
At tbe sececaites Theatre, throug! 
United Artists release, stands only 
5’ 4” in his stocking feet, but he 
looms large in British show busi- 
ness. The 52 year old character 
actor stars as the father in “Steptoe 
and Son,” Britain’s tp TV comedy 
show. 

In “A Hard Day’s Night,” Bram- 
bell has been cast as Beatle Paul 
McCartney’s grandfather —a_ role 
not unlike the crusty old codger, 
“Albert,” he plays on television. 


“The old boy raises a lot of the 
devil in the picture,” he remarks, 
“but underneath there’s a hint of 
his fear of growing old and lonely. 
It’s a very human part—and I know 
film audiences will take to it the 
way television audiences have taken 
to my Albert.” 


Brambell began his show busi- 
ness career at the age of two and 
a half, but his present stardom 
came slowly. In between, he has 
played the provinces as well as 
London; worked as a second comic 
as well as “top banana”; he is 
a skilled performer of memorable 
roles which vary from Shakespeare 
to the traditional English Music 
Hall “turns.” 


Brambell enjoys working with 
The Beatles, in the Beatle world of 
Beatlemania. He admits that in all 
his professional career he has never 
known anything like it. 


“My, but they’re clever kids!” he 
says. “I don’t think I could have 
taken all this fame at their age. 
I’d have wound up with a big head. 
Not these boys, though. Although 
they do have rather big haircuts!” 


Still HDN-15 


Mat 1A 


The Beatles’ first feature film, 
“A Hard Day’s Night,” co-stars 
Wilfred Brambell, star of Bri- 
tain’s top television comedy 
series “Steptoe and Son.” The 
Beatle comedy opens ...... at 
the Theatre, through 
United Artists release. 


opening at the 
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Theatre, through United 


Artists release. Here’s what they look like in repose—when not 
singing and stomping the SIX new songs written by them for the 
comedy. Left to right are Ringo Starr (with one of his rare smiles), 


George Harrison, John Lennon and Paul McCartney. 


Four Individual Guys Who 


Add Up To—The Beatles 


Although The Beatles, now star- 
ring in “A Hard Day’s Night,” 
opening at the 
Theatre, through United Artists re- 
lease, are often regarded as four- 
of-a-kind, they are actually highly 
individualistic, according to those 
who work closely with them. 

John Lennon is a sort of unofficial 
leader. He’s the furthest-out of the 
four, the most rebellious, with an 
unconventional sense of humor. He 
and Ringo Starr are the oldest of 
the boys—each 23. 


Ringo is less apparent, however. 
He is the poker-faced humorist of 
the group, often compared to Harpo. 
Marx. He’s probably the most popu- 
lar with the girls, for since they 
found out about his fondness for 
wearing rings, they’ve been gifting 
him with 200 or more a month. 

Paul McCartney, who writes all 
the songs with John, has been 
kidded by some disc jockeys about 
having a baby-face, but is probably 


The Beatles’ Lot 
Is Not An Easy One 


Although teen-age idolators may 
regard the status of The Beatles 
as the pinnacle of carefree mortal 
attainment, it’s not exclusively 
champagne and Rolls-Royces. Far 
from it. Veterans now of their first 
feature film, “A Hard Day’s Night,” 
opening at the 
Theatre, through United Artists re- 
lease. The Beatles find that there 
are many things they cannot do. 


“For instance,” sighs Beatle 
George Harrison, “we can’t even go 
out to dinner at the places we like. 
We have to have all our meals sent 
in. We’d be mobbed in a_ public 
place!” 
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“We can’t even go out to a 
movie,” says Beatle Paul McCart- 
ney. “We’ve had to rent 16 mm 
projection equipment and we watch 
the pictures here in our flat.” 

Prisoners of their popularity, The 
Beatles now maintain a_ private 
bodyguard to assist in getting 
them through the perils of each 
day. The London house which the 
three unmarried boys share is likely 
to be ringed with adolescent ad- 
mirers when the first faint streaks 
of dawn scuttle over the skyline. 
The day’s harassments begin over 
7 a.m. coffee when they try to figure 
out how to get out of the house! 
At his own flat, John and his wife 
look out of the window in the morn- 
ing to face a similar relentless 
cordon of fans. 


Getting inside the studio involves 
a further running of the gauntlet, 
sometimes with the tearing or loss 
of clothing! They have tried dis- 
guises many times, ranging from 
grey wigs and heavy dark glasses 
to beards—but rarely have any such 
devices fooled their alert followers. 


So, although the still exuberant 
Beatles are earning more money 
than anyone else in Britain, they 
haven’t yet found a way to spend 
much of it. 


the most mature. With his happy- 
go-lucky attitude, he is certainly 
the easiest to do an interview with, 
and is most at home off-the-cuff. 

George Harrison, who looks 
rather like John and is sometimes 
mistaken for him, has the strongest 
sense of responsibility. He’ll never 
settle for anything less than an ab- 
solutely best effort. Music critics 
sometimes overlook the fact that 
it’s his precision with the lead 
guitar which is the real key to the 
unified effect of all the Beatles’ 
performances. 

In “A Hard Day’s Night,” each 
of The Beatles has ample oppor- 
tunity for displaying his individual 
histrionic talents. Although Alun 
Owen’s script revolves around the 
exploits of the troupe on a whirl- 
wind trip to London, and the com- 
edy complications that beset them, 
every member of the group has one 
or more key scenes in which he’s 
performing without his team-mates. 


Quayle Featured 


Anna Quayle, who won Broad- 
ways Antoinette Perry Award— 
the Tony— is featured in The Bea- 
tles’ first film, “A Hard Day’s 
Night,” opening ..... at these: 
Theatre, through United Artists re- 
lease. 


Anna, who received her Tony for 
a four-part role opposite Anthony 
Newley in “Stop The World, I 
Want To Get Off,” is probably the 
most envied girl in the world—at 
least in the Beatle world. And 
after all, that’s the only one that 
seems to make any sense right now. 


Actors, All! 


Not only did The Beatles 
turn out to have natural act- 
ing ability—their fans did 
also. During filming of “A 
Hard Day’s Night,”? opening 
atthe... 25 Theatre, 
through United Artists re- 
lease, the studio switchboard 
was constantly aglow with 
calls from the mothers, sis- 
ters, girl-friends and other 
people supposedly close to 
the mop-tops. Closely ques- 
tioned, however, the callers 
usually broke into giggles 
betraying their true identi- 
ties: fans! 


Crew-Cut 


Jokes and jibes about the hair 
style worn by The Beatles are 
legion, and the mop-tops are im- 
mune to most of them. Now the 
boys usually joke back, as was the 
case when John Lennon was asked 
why he didn’t get a crew-cut. 

“This is a crew-cut,” he said. 
“You should have been here last 
month when it was long-” 

The Beatles are currently star- 
ring in their first feature film, “A 
Hard Day’s Night,” opening.... 
at the Theatre, through 
United Artists release. 
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Brief Bios 


IN WINSTON LENNON 


was born on October 9, 


in the Liverpool suburb of Woolton. He attended Dovedale Primary 
huarrybank Grammar school before becoming a student at Liverpool 
ze of Art. He sings and plays rhythm guitar plus harmonica and 
Jes the remarkable falsetto yoice effects with the group. Likes steak, 
, painting, modern jazz, The Shirelles and bright blondes. Dislikes 


ional jazz and thick-heads. 
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NGO STARR was born Richard Starkey on July 7, 1940. 
»sident of Dingle, he was educated at St. Silas’ School, Dingle 
2 Secondary Modern and Riversdale Technical College. Has a 


sak of naturally grey hair. 


Plays drums and (occasionally) 


zs. Seldom smiles. Likes cars, Ray Charles, Brigitte Bardot, 
2k suits, “anyone who likes me,” small and well-built blondes. 
likes onions, Chinese food, motor bikes and Donald Duck. 


* * 
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.M ES PAUL McCARTNEY was born on June 18, 1942. 


His home is in Allerton area of Liverpool and he was one grade ahead 
of George Harrison at Liverpool Institute—majored in English Literature. 
Speaks Spanish and German. Sings and plays bass guitar. Likes cheese 
slices, steak, chips, all types of music, television, Sophia Loren and all 
girls who can talk intelligently. Dislikes shaving and all types of 


dishonesty. 


GEORGE HARRISON was born on February 25, 1943. 


This youngest Beatle comes from Speke, Liverpool, and attended 
the same junior school as John Lennon before following his gram- 
mar school studies at the Institute. Formerly he was an apprentice 
electrician. Sings and plays lead guitar. Likes smallish blondes, 
driving, sleeping, television, Segovia and Chet Atkins guitar re- 
cordings. Dislikes having his dark brown hair cut. 


Beatles Played Near Mersey 
River, Hence: Mersey Beat’ 


(Music Feature) 


What we call the Beatles Sound 
is what others call The Mersey Beat 
—and it’s now on a movie sound- 
track. The Beatles’ first feature 
film, a comedy with music (Mersey- 
music, of course) is called “A Hard 
Day’s Night’ and it opens...... at 
thee sca. Theatre, through United 
Artists release. 


All four of the boys are from 
Liverpool and once played with the 
myriad rock and skiffle groups in 
the proximity of the Mersey River— 
from which the music took its name. 
Although their style has changed, 
the name remains. John Lennon and 
Paul McCartney are the two Beatles 
who write the music, and getting 
it on film was no small feat—since 
neither of them reads or writes 
music! “One of us gets an idea 
going through his head,” says John, 
“and we just take it from there.” 

George Martin, the film’s musical 
director, had difficulty taking it 
from there. “They knew what they 
wanted, but we had to work with 


‘THE BEATLES’ 
FEATURE FILM 
OPENS HERE 


(General Advance) 


Yeah, yeah, yeah — the Beatles 
have completed their first full- 
length motion picture, “A Hard 
Day’s Night.” The feature film, a 
comedy with music (of course) 
opens at the Theatre, 
through United Artists release. 
Filmed in and around London, “A 
Hard Day’s Night” is a fictional ac- 
count of 36 eventful hours in the 
lives of the fabulous mop-topped 
Liverpool quartet — Paul McCart- 


_ney, John Lennon, George Harrison 


and Ringo Starr. Beatles Paul and 
John have written six new songs 
for the film, which are issued in a 
new album by United Artists Rec- 
ords. The slice-of-life movie was 
written by Alun Owen, directed by 
Richard Lester and produced by 
Walter Shenson. Shenson, Lester 
and Owen previously were teamed 
on the comedy hit, “The Mouse on 
the Moon.” 

Wilfrid Brambell, comedy star of 
Britain's top TV show, “Steptoe 
and Son,’ is also starred in “A 
Hard Day’s Night,” playing Paul's 
crusty grandfather. Anna Quayle, 
honored with a “Tony” award on 
Broadway for “Stop The World, 1 
W ant to Get Off,” also is featured. 


what we call a head arrangement, 
and that isn’t easy. They’re all good 
musicians and they usually got their 
ideas on tape, then I listened to 
them and we just tossed it around 
between us. We worked for eighteen 
hours each day, getting the basic 
vocal tracks for the film. In three 
days we recorded nine sides suc- 
cessfully.” 

Drumming Beatle Ringo Starr, 
who is known as “the Beatle Who 
Doesn’t Talk,” talked plenty about 
the musical score for the film, 
which United Artists Records has 
released. 


“It’s gear,” he said. “We do eight 
numbers, a couple slow, but there’s 
one really fast big beat number. 
They’re all different sounds but 
they’re all Beatle music.” 


One music critic has explained 
the Mersey sound as “Submediant 
switches from C Major to A flat 
Major, and, to a lesser extent, 
mediant ones.” This will surely 
come as news to composers John 


and Paul! 


Everyone Envied 
Betty Glasow, 
Beatles’ Hairdresser 


An attractive’ British blonde 
named Betty Glasow got paid for a 
job millions of other girls would 
have paid to have. Betty took care of 
The Beatles’ hair during the pro- 
duction of their first film, “A Hard 
Day’s Night,” opening 
the Theatre, through 
United Artists release. 
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Miss Glasow is one of the top 
hairdressers in Britain’s motion pic- 
ture industry. In her seven years 
at studios and on location here and 
overseas she has attended such 
stars as Capucine and Sue Lyon. 
About The Beatles’ hair, she re- 
ports: 


“Many times I have to condition 
actors’ hair before they can go in 
front of the cameras. Often I steam 
their hair with oil so that it shines 
and looks softer when it’s filmed. 
But this sort of thing isn’t at all 
necessary for The Beatles. Their 
hair is so healthy nm doesn’t need 
any conditioning. It’s alive, with 
excellent texture, and The Beatles 
keep it very well. I love doing their 
hair.” 

Betty washed each Beatle’s hair 
once every three days and trimmed 
it once a week. “A wash and trim 
takes a total of about 45 minutes. 
They were very easy customers and 
1 was careful not to take much off.” 
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Mat 2A 
The Beatles have their mop-tops tended by four stylish stylists on 
the set of their first movie, “A Hard Day’s Night,” opening 


. Theatre, through United Artists 


release. The comedy, with music (of course), is about 36 eventful 
hours in the life of a top pop quartet—not unlike the Beatiles! 


Producer Shenson 
Tells About Working 
With The Beatles 


The question most frequently 
asked by friends of Walter Shenson 
these days is, “What are The Bea- 
tles really like?” Shenson is the 
energetic, imaginative American 
film producer who made The Bea- 
tles’ first feature film, “A Hard 
Day’s Night,” opening ........ at 
(Het eer Eas Theatre, through 
United Artists release. 

“Before I started working with 
The Beatles,” Shenson said, “peo- 
ple that I know used to give me 
wild stories about how hard it was 
going to be, that they were spoiled 
by success, hard to control, inex- 
perienced before cameras, and so 
on. It all turned out to be nonsense. 
The Beatles are anything but a 
four-headed monster. They are four 
very likeable boys, full of pep and 
enthusiasm with a contagious sense 
of humor. And, don’t make a mis- 
take about it, they’re intelligent— 
with a sharp sense of perception 
and a good balance. So far as | 
can tell, they are no different today 
than they have ever been, despite 
the incredible success and wealth 
that have come their way. 

“Before the cameras they took 
direction from Richard Lester like 
vets and convinced all associated 
with ‘A Hard Day’s Night’ that 
they have far more natural acting 
instinct than anyone would have 
suspected for a first appearance. | 
think the two secrets are freedom 
from tension and the feeling of fun 
they get out of doing what they 
like. I’m glad we decided to do a 
script in which the four boys play 
themselves instead of some fanciful 
yarn that wouldn’t fit.” 


Director Lester Says 
‘Hard Day’s Night’ 
A Hard Day’s Work 


At 32, Dick Lester has the ability 
to take almost everything in his 
stride—no mean qualification for 
directing a picture starring The 
Beatles. “A Hard Day’s Night,” 
starring the mop-topped quartet, 
OPENS oy esk. at themes. Theatre, 
through United Artists release . . . 
and Lester often wonders how it 
was finished at all. 

“Location shooting was practi- 
cally impossible,” he recalls. No 
matter how he tried to keep the 
locations secret, somehow mobs of 
teenage fans always found us. The 
police managed to keep them back 
most of the time, but their shrieks 
and squeals couldn’t be kept off 
the sound-track. Once, shooting 
down at the Thames embankment, 
we theught we had managed to get 
out of range of the kids, when a 
tourist launch swerved in from the 
river loaded with teenagers shout- 
ing “Ringo, go it Ringo!” 

“Working with The Beatles was 
said Lester. “It was the 
crowds that were tough. You take 
four intelligent people and ask them 
to play themselves from a script 
written especially for them, no 
trouble in that.” 


” 
easy, 


Lester’s last picture, the Mar- 
garet Rutherford, Terry-Thomas 
starrer “The Mouse on the Moon,” 
was also made in England, although 
he is a Philadelphia born American. 
He has a degree in clinical psy- 
the University of 
Pennsylvania which, he notes, does 
not include “Beatlemania” in it’s 
psychology curriculum! 


chology from 
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Mat 2C 


Beatle Paul McCartney and Rosemarie Frankland (a former 
“Miss World” tithe winner) in a scene from “A Hard Day’s 


Night,” opening ........ 


at the 


Theatre, through 


United Artists release. Paul co-stars with brother Beatles George 
Harrison, Ringo Starr and John Lennon. 
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Exploitation 


ADVANCE TICKET SA 


HERE'S A DETAILED PLAN 10 GET IT 


Movie history was made when UA’s plan to sell tickets for ““A Hard Day’s Night’ t 


resulted in a complete sell-out of four theatres in 90 minutes. 
with ease, efficiency—and results in all situations. 


|. Set a "Special Premiere’ date far in advance of your regular 
opening and announce it with Ad Mat 306 illustrated on Page 2. 
Also run teaser trailer described below. 


Teaser Trailer Aimed To 
Sell ‘Premiere Performance’ 


The teaser trailer which tells audiences that The Beatles 
are on their way to your theatre in their first feature movie 
is available with a “‘special tag.” 


This “‘tag,” based on the ad copy, advises people to “‘Avoid 
The Stampede! Don’t Be Sorry! Get Your Tickets.” 


This trailer is FREE, but to be effective it must be run 
5» to 6 weeks in advance of “‘premiere”’ date. 


IT IS ESSENTIAL THAT YOU PREPARE A LOCAL 


ADDITIONAL TAG WITH INFORMATION  PER- 
TAINING TO DAY OF ‘PREMIERE’ WITH DATE 
AND TIME THAT TICKETS GO ON SALE. 


Order Teaser Trailer—lIt’s Free—From National Screen 


2. Select your rock-and-roll stations to assist you in kicking off and 
sustaining this advance promotion. You will have the highest co- 
operation here as The Beatles are the hottest artists going for such 
stations. MM Start with play of UA soundtrack album from "A Hard 
Day's Night''—and make pre-promotion announcement heralding 
arrival of The Beatles in your city. A day or so after your tickets go 
on sale (and by that time you will probably be all sold out) follow 
through with a radio promotion in the form of a contest which offers 
guest tickets, albums and singles and other merchandise as prizes and 
giveaways. Ml Invite station personalities to serve as cashiers at 


The “Toronto Story 


Start it rolling now! 


boxoffice sites « 
sonalities plenty 
open end intervi 


3. Have your sic 

and marquee ba 

wherever you ca. . 

4. Put the speciai tickets on sale three weeks before performance 
either at box offices of participating theatres, at record or depart- 
ment stores—or both, provided stores agree to extensive co-op. 


5. Order the souvenir tickets and ID tages (illustrated below) far in 
advance of playdate. 


SpROLAL PREVIEW -avRIT ewe 
Be 


SOUVENIR TICKET 


(4" x 9" actual size) 


SOUVENIR 1.D. TAG 
(334"" diameter) 


Check List Of Advance Sale Material 


Order From Price 


UA,N.Y. $15.00 per M plus postage 
and handling 


Item 
[ ]Souvenir Tickets 


| |Souvenir ID Tags UA,N.Y. $9.00 per M plus postage 
and handling 

| |TV Featurette UA, N.Y. FREE 

| |Open End Interview UA,N.Y. FREE 

[_] Teaser Trailer NSS FREE 


Material available from United Artists should be ordered from: 
Al Fisher, United Artists Corporation, 729 7th Ave., N. Y., N. Y. 


Hit Bookstores and Newsstands with 


First T 


ew novel 
nS 


DY EVER 


THE BE : 
THEM 


BEFORE HAS KNOWN 


Now 4 swinging, gear’ movie released by United Artists 
and starting Ringo, Paul Jahn and George 


What are The Beatles really ike? 
___In this fabulous new novel you'll get 
the chance of a lifetime to spend a __ 
__whole,fantasticday withthem. 
Loving and romancing. twisting and 
.culling upandcutting 
oput—here are Ringo, Paul, John and 
George at ther irresistible best. ss 
| Veen Yeoh Yeah 


*Truelisting: fhe sentest 


TRAILER 


When word of this trailer gets around the kids may line up just to see 
these few exciting minutes of The Beatles on film! Those who see 
it will surely be among the very first on line opening day. You can’t 
explain it—just don’t fight it. Order this singing, swinging trailer from 
NATIONAL SCREEN SERVICE .. . (and stand away from the 


doors). 
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Dell's Edition of ‘A Hard Day’s Night’! 
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WINDOW STREAMER 


A specially written novelization of “A Hard Day’s Night” has been issued by Dell. 
It contains a bonus of 8 pages of exclusive photos from the film! Geared for its 
biggest seller, Dell has printed two-color window streamers and rack cards. They’ve 
been sent to distributors together with bulletins alerting them to your playdate and 
advising: them to cooperate with you in every way possible. But don’t wait to be 
contacted—call your Dell dealer or distributor now and set up a saturation campaign. 
MI Set read-the-book, see-the-movie displays at points-of-sale and in windows wherever 
the books are sold: bookstores, chain stores, drug stores, newsstands and all other outlets. 
Start early so you will have plenty of time to benefit from this excellent exposure. 
Arrange for copies of the book to be made available as prizes in contests and as 
special giveaways and lobby displays MH Combine the books with the record promotion 
above in department stores and wherever outlets sell both items Ml Bring copies of the 
book to newspaper, radio and TV critics, columnists, commentators and program di- 
rectors . . . anyone who can help spread word-of-mouth or give you publicity breaks on 
this four-star feature! Hl Dress up lobby and window displays by blowing up pages 
from the book and matching them with key scenes from the film. 

For further information, contact: 


Carl W. Tobey 
Dell Publishing 
750 Third Avenue 
New York City 


Greatest Music Promo in Show Biz History Backs Up Your Playdate! 


You'll never have a better shot at a movie-music promotion. The United Artists 
Soundtrack Album, “A Hard Day’s Night,” is the largest-selling original sound- 
track album in the history of United Artists Records and is expected to be the biggest 
seller in the history of the music business! It 
could be the top-selling album of alltime! Ask the 
record dealers in your area and they’ll tell you 


aways. 


it is already the biggest seller they have ever had. 
The extraordinary demand for this album 
—and all the other Beatle records on the market 
—is the most powerful pre-selling force any film 
has ever had going for it. The initial pressing of 
this album was 2,000,000 and UA is still turning 
them out, on demand. UA’s home office alerts 
all distributors of all playdates, as soon as 
they are booked . . . and advises them to tie 
in with exhibits. 
ers and counter-cards have already been 
shipped to them. 


Colorful window-stream- 


Here's What You Can Do Locally, To Put The 
Records To Work For You: 


RECORD STORES: Contact local dealers and dis- 
tributors of the Soundtrack Album and other 
Beatle music. Set window and in-store displays, 
featuring the “A Hard Day’s Night’? album and 
backing it up with other Beatle records. Dress 


UA Records Sound Track Album 


up displays with art stills and other movie acces- 
sories available through this pressbook. 


DJs: Contact radio personalities and tell them of your playdate: Supply them 
with stories and on-the-air-chatter about The Beatles and the film (all available 


on the two publicity pages). Offer them contents and guest-tickets for prizes. 
Arrange for a limited supply of the albums and other records, as on-the-air give- 


Remember—The .Beatles are the biggest of the 
big-time. You can suggest an entire hour on one 
DJ’s program during which he plays only music 
from “A Hard Day’s Night.” 


DANCE PARTIES: Local programing of record- 
hops should definitely be tied-in with your open- 
ing. Call a Saturday afternoon dance-party the 
“HARD DAY’S NIGHT” HOP and decorate the 
studio with album covers, Beatle stills, art stills, 
poster paper and anything else the host wants. 
The kids who participate in the studio should be 
asked to come wearing some Beatle gear. Invite 
local merchants handling Beatle goods to make 
them available as prizes or giveaways. 


MUSIC STORES: Sheet music, guitars, har- 
monicas and other music-items are being sold 
now. Don’t leave a window in town un-tied! 


LOBBY: Play the album in your lobby and in 


your auditorium between shows. Especially at 
drive-ins, this music should be featured as far 


in advance of your opening as possible and as 
often as you can play it... with announcements 


that THE BEATLES ARE COMING! 


These are just the basics of your music promo- 


tion. Take it from here. Start utilizing the tremendous popularity of The Beatles’ 
music to set up your biggest box-office bombardment yet. 


Beatles Merchandise 

It may seem like there are millions of Beatle items on sale, but it’s really only 
hundreds! Contact dealers immediately and tie any Beatle product sold in your area to 
your playdate. Go for window and counter displays and co-op ads. 
For a list of official Beatles products write to: 

Exploitation Dept. 

United Artists Corp. 

729 - 7th Ave., N.Y.C. 
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Free Teaser Trailer 


For those engagements that do not plan to use the “premiere performance” 


promotion, the teaser trailer is available without the special tag. Please specify 
that you want it without the advanced ticket sale tag when ordering from 
National Screen Exchange 


RADIO/TV MATERIAL 


FREE TV SPOTS: When The Beatles are on TV everybody watches. Well, maybe not everybody, but all The 
Beatles fans do, and that’s nearly everybody. At any rate, we’ve prepared a series of fine TV spots of scenes from 
“A Hard Day’s Night,” that does a first-rate selling job on the group’s first feature movie. It’s in 16mm. ready-to- 
run in varying lengths from ten seconds up to a minute with plenty of room for local tagging. 


FREE RADIO SPOTS: 


sage is across! And what is the message? It’s that The Beatles are here in their first feature movie. We’ve said this 


As soon as they hear that it’s The Beatles chanting away—you’re in. . . your mes- 


in a series of attention-getting radio spots in lengths from ten seconds to a minute with added time for local playdate 
information. Don’t forget, radio reaches them on the beaches, in their cars and while shopping. 


FREE INTERVIEW RECORD: 


with The Beatles! A five-minute open-end “transatlantic phone call” is available on one long-playing disc. Pick your 


Here’s how a local radio personality can conduct a transatlantic interview 


top rock ’n roll station and offer the record as an exclusive. If you set the ‘advance ticket sale” promotion, the 
cooperating station will be glad to have this intimate visit with their most popular performers. 


FREE TV FEATURETTE: Stations with local programing slots will welcome this special short — made 


on location when The Beatles filmed “A Hard Day’s Night.” 


On 16mm, ready-to-run, it is a 4 minute behind-the-scenes featurette packed with The Beatles’ off-and-on-stage capers 
as well as with music, of course. 


HDN-ART-2 


ART STILLS 


HDN-ART-3 HDN-ART-4 


You will probably find a million and one uses for these art 

stills of The Beatles. Use them for special ads, programs 

and in any promotions you set. Order them by number from 
National Screen Exchange 


ORDER ALL 
RADIO/TV MATERIAL 
EARLY 


From 
EXPLOITATION DEPT. 
UNITED ARTISTS CORP. 

729-7th Avenue 
New York 10019. N. Y. 


Please Return to 
WA Exchange 
When Finished 
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14 x 36 
1 SHEET 22 x 28 LOBBY CARD. INSERT CARD 6 SHEET 


TELOP AND SLIDE SATIN ACCESSORIES 


ingin their-fi Bm Statringin thei ibe 
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Both of the announcements illustrated 


are available in both styles and will be 
made up on either a glass slide or a 
“Telop” print. Check with TV station for 


form preferred before ordering. 


3-Piece Streamer De Luxe Sectional! Valance 


15 feet, strung together, in color 


g inl ‘der 10 feet) 
Complete Streamer ..... $16.50 Any length (minimum order ee 


Running INGY 0 I Ne MR eee ee $1.65 
Style AS. is for use of regular 10-second 
ra! oO 


announcement. 


Style "A" Style “B” is to be used for station break 
announcement. 


Call letters will be included at no extra ORDER all this material from 


charge. your local NATIONAL 
: oe SCREEN SERVICE EX- 
ering r first ‘ CHANGE. All items aro 
full. length, hilarious, _ PRICES: manufactured by NATION- 


#}. 
action. packed fit $5.00 without theatre imprint 


$7.50 with theatre imprint 


$2.00 for each additional slide or telop. 
Note: Theatre copy added locally can only 
be done on the Telop print. 


AL FLAG & DISPLAY CO. 
43 W. 2\Ist St., New York. 
In Canada, place orders with 
CONSOLIDATED THEATRE 
SERVICES, 120 Well’ngton 
St., W. Toronto. 


Order from: QQ TITLE CARD CO. 9x12 Flag 
Style "B" 247 W. 46 St., New York 36, N. Y. Double Faced. . : $110.00 Usher's Badge 
Single Faced ... $60.00 Each 40c 


PRINTED IN U. S. A 


Scanned from the collections of the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 


for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 


www.mediahistoryproject.org 


